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Abstract. In the course of the research, the relationship between inbound tourism and 
domestic tourism was analyzed as complementary pillars of the tourism market in the 
Republic of Moldova, as well as their joint contribution to economic growth, social cohesion, 
and the promotion of the national image. The motivation for the research stemmed from the 
increasingly important role of tourism in sustainable development and from Moldova’s recent 
international recognition, having been ranked among the Top 10 best-performing European 
tourist destinations in 2025. The main hypothesis formulated on the basis of the research 
results assumes that the expansion of inbound tourism, supported by domestic demand, 
strengthens the country’s international visibility and contributes to the growth of the Gross 
Domestic Product and employment. The purpose of the study was to analyze the dynamics of 
inbound and domestic tourism and to assess their impact on the socio-economic development 
of the Republic of Moldova. The methodology applied combined quantitative analysis of 
statistical indicators for the period 2015–2024 with qualitative interpretation of policy 
measures and promotional outcomes. The research findings indicated a steady post-
pandemic increase in tourist flows, a 62% rise in international arrivals compared to 2019, and 
an increase in tourism’s contribution to the formation of the Gross Domestic Product to 1.8% 
in 2024. The conclusions highlighted that the synergy between domestic and inbound 
tourism enhances the competitiveness of the tourism sector and strengthens the image of 
the Republic of Moldova as an authentic and sustainable European destination. 

 

Keywords: international attractiveness, social cohesion, competitiveness, sustainable 
development, tourist flows, hospitality, cultural exchange. 

 

Rezumat. În procesul cercetării s-a analizat relația dintre turismul receptor și turismul intern 
ca piloni complementari ai pieței turistice din Republica Moldova și contribuția lor comună 
la creșterea economică, coeziunea socială și promovarea imaginii naționale. Motivația 
cercetării a derivat din rolul tot mai important al turismului în dezvoltarea durabilă și din 
recunoașterea internațională recentă a Moldovei, clasată în Top 10 destinații turistice 
europene cu cele mai bune performanțe în anul 2025. Ipoteza principală formulată în baza 
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rezultatelor cercetării efectuate, presupune că extinderea turismului receptor, susținută de 
cererea internă, consolidează vizibilitatea internațională a țării și contribuie la creșterea 
Produsului intern brut și a ocupării forței de muncă. Scopul lucrării a fost de a analiza 
dinamica turismului receptor și intern și de a evalua impactul acestora asupra dezvoltării 
socio-economice a Republicii Moldova. Metodologia utilizată a combinat analiza cantitativă 
a indicatorilor statistici pentru perioada 2015–2024 cu interpretarea calitativă a măsurilor de 
politici și a rezultatelor de promovare. Rezultatele cercetării au arătat o creștere constantă 
post-pandemică a fluxurilor turistice, o majorare cu 62% a sosirilor internaționale față de anul 
2019 și o creștere a contribuției turismului la Formarea Produsului intern brut până la 1,8% 
în 2024. Concluziile au evidențiat faptul că sinergia dintre turismul intern și receptor 
amplifică competitivitatea sectorului turistic și consolidează imaginea Republicii Moldova ca 
destinație autentică și durabilă europeană. 

 

Cuvinte cheie: atractivitate internațională, coeziune socială, competitivitate, dezvoltare durabilă, 
fluxuri turistice, ospitalitate, schimb cultural. 

 

1. Introduction 
 Domestic and inbound tourism represent two fundamental components of the national 
tourism market, interconnected and complementary in nature. Although they target different 
segments of the public, both contribute essentially to the dynamics and stability of a country’s 
tourism sector. 

Domestic tourism, according to Law No. 352 of November 24, 2006 on the organization 
and conduct of tourism activities in the Republic of Moldova, refers to the travel of Moldovan 
residents within the national territory for tourism purposes [1]. Thus, domestic tourism 
reflects the population’s mobility within its own borders and expresses citizens’ desire to 
discover and make use of national tourism resources. Through its constant nature, domestic 
tourism provides a solid foundation for infrastructure development and for maintaining 
economic activity in the sector, even during periods of decline in international flows. It also 
plays an educational and identity-building role, contributing to strengthening the sense of 
belonging and to promoting the country’s cultural and natural heritage. 

In contemporary conditions, the development of a country’s domestic tourism is 
extremely relevant, as the global pandemic and internal political events, such as wars, have 
had a major impact on the tourism industry. Such challenges and their consequences lead 
many countries to focus on domestic tourism as a means of maintaining economic stability. 
Mobilizing local resources and services becomes a priority for creating new jobs and 
developing local infrastructure [2]. 

The role of domestic tourism is complex and manifests itself through a series of 
positive effects on a country’s economic, social, image-related, and ecological development, Figure 1. 

Domestic tourism represents an essential pillar of the sustainable development of the 
national economy, making a significant contribution not only at the economic level but also 
in social, cultural, and ecological dimensions. Through its complex nature, it ensures the 
efficient use of internal resources and supports the balanced development of regions. 

From an economic perspective, domestic tourism stimulates the demand for local 
goods and services, encourages domestic production, and contributes to the circulation of 
income within the country. It represents an important source of revenue for various types of 
businesses — from accommodation units and restaurants to artisans and local producers. 
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Figure 1. The multidimensional role of domestic tourism in the sustainable development. 

Source: elaborated by the authors. 
 

By energizing the services sector and creating stable jobs, domestic tourism becomes 
a constant driver of regional development, helping reduce economic disparities between 
urban and rural areas. 

On a social level, domestic tourism promotes mutual understanding among residents 
of different regions, fostering intercultural dialogue and strengthening social cohesion. It 
supports the revitalization of local communities by offering young people employment 
alternatives and opportunities for professional development in less industrialized areas. At 
the same time, through the rediscovery of cultural heritage and traditions, domestic tourism 
contributes to strengthening the sense of identity and national pride. Thus, the best 
promoters of a country's tourism are its own citizens [3]. 

From a cultural perspective, it becomes a valuable tool for education and civic 
awareness. Participation in domestic tourism activities helps citizens understand the 
importance of preserving natural and historical heritage, fostering respect for the country’s 
authentic values. By promoting areas with tourism potential, it creates stronger 
intergenerational ties and a deeper understanding of cultural diversity. 

From an ecological standpoint, domestic tourism supports the transition toward a 
sustainable development model. The promotion of rural, ecological, and agrotourism 
encourages environmentally friendly practices such as the use of renewable resources, 
biodiversity protection, and pollution reduction. Moreover, by promoting nearby destinations, 
domestic tourism reduces carbon emissions associated with international travel, thus 
contributing to mitigating climate change. 

In contrast, inbound tourism reflects a destination’s ability to attract foreign visitors 
and integrate into international tourism flows. Through inbound tourism, a country projects 
its image globally, attracts foreign currency revenues, and diversifies its sources of economic 
growth [4]. Foreign tourists are a demanding audience, and their presence stimulates service 

Economic
•stimulation of local consumption
•development of small and medium-sized enterprises, creation of new business 
opportunities in related sectors (transport, public catering, entertainment)
•creation of jobs throughout the year

Social
• interaction between different regions and cultural groups within the same country
•preservation and enhancement of local traditions
• improvement of living standards in tourist areas

Image building
•creation and strengthening of the national image
•awareness and exploration of the national tourism heritage

Ecological
•supports the development of sustainable tourism
•encourages investment in green infrastructure and ecological practices
•by directing tourists toward local destinations, emissions associated with international 
transport are reduced, and environmental pressure is better managed
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quality improvement, staff professionalization, and adaptation of the offer to international 
standards. 

According to Law No. 352 of November 24, 2006 on the organization and conduct of 
tourism activities in the Republic of Moldova, inbound tourism refers to the reception, for 
tourism purposes, of foreign persons staying in the country for more than 24 hours [1]. 

Inbound tourism represents the activity through which a country receives foreign 
visitors for tourism purposes, including at least one overnight stay [5]. 

Also known as entry tourism, inbound tourism refers to tourism activities carried out 
by foreign visitors arriving in a country to spend a determined period of time there for 
recreation, business, cultural, or educational purposes, without engaging in remunerated 
activities in that country. It occupies a central place in the structure of international tourism, 
as it reflects the number of foreign tourists arriving in a country and the economic value they 
generate. Therefore, inbound tourism measures the international attractiveness of a tourist 
destination, serves as the main indicator of a country’s competitiveness in the global tourism 
market, and constitutes the statistical basis for analyzing international tourist flows. 

Inbound tourism is the main engine of international tourism development, as it 
transforms traveler flows into economic, cultural, and social benefits for host countries 
(Figure 2). It determines the balance of the international tourism account and directly 
influences a country’s status in the global tourism market. 

 

 
Figure 2. The role of inbound tourism in international tourism. 

Source: elaborated by the authors. 
 

By analyzing Figure 2, we can highlight that inbound tourism plays a complex and 
multidimensional role in international tourism, contributing simultaneously to economic 
development through Gross Domestic Product growth and foreign currency revenues, to 
social progress through cultural exchanges and improved living standards, to the 
strengthening of the country’s international image, and to the promotion of an ecological 

Economic
• increase of Gross Domestic Product;
• formation of revenues from foreign currency inflows;
• job creation.

Social
•cultural interaction and rapprochement between nations;
•preservation and enhancement of local traditions;
• improvement of living standards in tourist regions.

Imagine building
•promotion of the country's tourism image;
• increasing international visibility;
• strengthening international relations through business and event tourism.

Ecological
•development of sustainable tourism focused on protecting the environment and natural 
heritage;

•encouraging investment in green infrastructure and ecological practices.
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model of development based on sustainability and the protection of natural heritage. The 
tourism industry can play a significant role in the formation of a country's Gross Domestic 
Product, through contributions generated both by domestic consumption of tourism services 
and by revenues from international tourism. As a complex and multidimensional sector, it 
leverages the national tourism potential and a wide range of services, supporting economic 
development, the promotion of cultural identity, environmental protection, infrastructure 
modernization, and the improvement of quality of life [6]. 

Thus, inbound tourism represents one of the most important factors driving the 
national economy and integrating the country into the international tourism circuit. By 
attracting foreign visitors, it brings foreign currency and increases budget revenues, 
contributing to the balance of payments and the consolidation of the service sector. At the 
same time, it stimulates the development of transport, accommodation, and food service 
infrastructure, generating multiplier effects in other branches of the economy such as 
construction, agriculture, and trade. 

The economic advantages of inbound tourism include the stimulation of local 
economies by the way in which foreign visitors generate income, create jobs, and boost local 
industries [7]. Tourism is of crucial importance in many countries, playing an essential role in 
the balance of payments and representing a significant source of foreign exchange earnings. 
Compared to the export of manufactured goods, tourism is the most efficient way to generate 
foreign currency income, as it is not affected by issues related to packaging and 
transportation [8]. 

From a social and cultural perspective, inbound tourism promotes the country’s 
international image, enhances the recognition of local values, and increases the country’s 
attractiveness as an authentic destination. It also encourages cultural and educational 
exchanges, facilitates intercultural dialogue, and strengthens friendship relations between 
peoples, thus contributing to better international understanding and cooperation. 
Governments also play an important role in this regard, by intervening in domestic tourism 
to stimulate employment, develop infrastructure, and reduce local poverty [9]. 

Other positive aspects can also be noted: international tourists spend, on average, 
three times more than domestic tourists per trip, and their booking periods are usually longer, 
which facilitates business planning [10]. 
According to research conducted by Coldwell Banker Richard Ellis, besides the advantages, 
inbound tourism can also create challenges related to the sustainable management of tourist 
flows, such as infrastructure overload and the loss of cultural authenticity of destinations [11]. 

Therefore, a relationship of complementarity is established between domestic and 
inbound tourism: while local tourists help maintain activity during the off-season, foreign 
tourists bring additional income and cultural diversity during peak periods. A country that 
capitalizes on its domestic potential builds a solid foundation for becoming attractive 
internationally. At the same time, the success of inbound tourism can stimulate national pride 
and the population’s desire to rediscover their own country more deeply. 

In other words, domestic and inbound tourism are two interdependent components of 
a whole. The former ensures the stability and continuity of the industry, while the latter brings 
global visibility and economic growth. Together, they contribute to strengthening a 
comprehensive tourism image and to the sustainable development of the destination. 
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2. Materials and Methods 
The research is based on a mixed approach that combines quantitative analysis of 

statistical data, qualitative interpretation of trends and tourism policies, as well as scientific 
induction, deduction, and abstraction. The empirical material includes official data provided 
by the National Bureau of Statistics of the Republic of Moldova, the World Tourism 
Organization (UNWTO), publications of the National Tourism Office of the Republic of 
Moldova, and the results of the authors’ own calculations for the period 2015–2024. These 
data provide relevant insights into domestic and international tourist flows, tourism’s 
contribution to gross domestic product formation, employment in the “Accommodation and 
Food Service” sector, and the level of wage income. 

The research method applied is dynamic comparative analysis, which allows the 
identification of evolutionary trends and interdependencies between inbound and domestic 
tourism. In addition, structural and correlation analysis methods were used to assess the 
impact of tourism on the main macroeconomic and social indicators, as well as graphical and 
tabular methods to illustrate the dynamics of the analyzed phenomena. 

For the processing of statistical data and the creation of graphical representations, the 
Microsoft Excel software was used, facilitating the interpretation of temporal developments. 
The qualitative analysis was complemented by the study of national and international 
strategic documents on tourism development, particularly the National Tourism 
Development Strategy 2030 and the UNWTO reports on Moldova’s tourism performance. 

By combining these methods, the research provides a solid foundation for interpreting 
the results and formulating conclusions regarding the impact of domestic and inbound 
tourism on the sustainable development and image promotion of the Republic of Moldova. 

 

3. Results 
The analysis of statistical data and qualitative information obtained through the 

research highlights the positive evolution of inbound and domestic tourism in the Republic 
of Moldova during the period 2015–2024. The research results confirm that these two 
components of the tourism market act synergistically, generating significant economic, 
social, ecological, and image-related effects. The constant growth of visitor flows, the 
consolidation of accommodation capacity, and the modernization of tourism infrastructure 
demonstrate the positive development of the sector and the increasingly deep integration of 
the Republic of Moldova into the European tourism circuit. 

The advantages of inbound tourism are directly reflected in the upward trend of 
international arrivals (Figure 3), confirming the positive impact of investments in the 
modernization of the tourism sector and strategic promotion processes. The significant 
increase in the number of foreign visitors and the diversification of their countries of origin 
demonstrate the effectiveness of the measures implemented to stimulate tourist mobility and 
strengthen the international visibility of the Republic of Moldova. 

Analyzing Figure 3, a general upward trend can be observed in the number of foreign 
tourists visiting the country, with some fluctuations caused by external factors. Between 2015 
and 2019, the flow of visitors remained relatively stable, fluctuating between 15000 and 
20000 persons per year, followed by a sharp decline in 2020 (6950 persons) caused by the 
restrictions imposed during the COVID-19 pandemic. 

Starting from 2021, a gradual and steady recovery of inbound tourism is noticeable — 
from 24006 persons in 2021 to 43597 in 2023, reaching a significant peak in 2024, with 
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67631 foreign tourists, the highest number recorded during the analyzed period. These 
increases confirm the strengthening of Moldova’s position as an emerging tourism 
destination in the region. 

 

 
Figure 3. Dynamics of inbound tourism in the Republic of Moldova  

during 2015–2025, persons. 
Source: elaborated by the authors based on data from the National Bureau of Statistics [12]. 

 

In 2024, the number of foreign citizens visiting the Republic of Moldova through travel 
agencies increased by 55.1% compared to 2023. The majority of visitors (92.0%) were 
excursionists (one-day visitors) who traveled for leisure, recreation, and entertainment 
purposes. The largest shares of visitors came from Romania (67.2% of all foreign citizens 
visiting the country) and Italy (13.5%). In 2024, the number of tourist-days increased by 24.8% 
compared to 2023. The average length of stay of foreign tourists also increased, reaching 4.0 
days compared to 3.8 days in 2023. 

To obtain an overall view of the complementary role of domestic and inbound tourism 
in the development of the national tourism industry, Figure 4 presents a comparative analysis 
of the dynamics of the two segments during the period 2015–2025. This comparison 
highlights the interdependence between domestic and international flows, showing how 
domestic tourism ensures the stability of the sector during times of crisis, while inbound 
tourism contributes to enhancing the visibility and competitiveness of the Republic of 
Moldova in the global tourism market. 

It is observed that in the post-pandemic years, both segments experienced significant 
growth: the number of domestic tourists and excursionists increased from 42848 persons in 
2021 to over 123000 in 2022, maintaining a high level thereafter, while the number of foreign 
visitors grew almost tenfold compared to 2020, reaching 67631 in 2024. 

This parallel evolution confirms that domestic tourism acts as a catalyst for inbound 
tourism by strengthening infrastructure, diversifying the tourism offer, and promoting local 
destinations. At the same time, the growth of inbound tourism reflects the country’s 
internationalization efforts and the promotion of Moldova’s image abroad, as well as the 
improvement of accessibility and the quality of tourism services. 

Therefore, the dynamics illustrated in the Figure demonstrate the interdependence 
between domestic and international tourism, emphasizing that the harmonious development 
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of both segments contributes to enhancing the competitiveness of the national tourism sector 
and to the integration of the Republic of Moldova into the European tourism circuit. 

 

 

Figure 4. Comparative dynamics of inbound and domestic tourism in the Republic of 
Moldova during 2015–2024. 

Source: elaborated by the authors based on data from the National Bureau of Statistics [12]. 
 
 

 

Figure 5. Contribution of the accommodation and food service sector to Gross Domestic 
Product formation in the Republic of Moldova during 2015–2024. 

Source: elaborated by the authors based on data from the National Bureau of Statistics [13]. 
 
 

The progress of domestic and inbound tourism is not limited to sectoral benefits but 
also has a significant macroeconomic impact, contributing to the growth of the Gross 
Domestic Product and to the sustainable development of the Republic of Moldova. This 
synchronized growth of domestic and international tourist flows is directly reflected in Figure 
5, which illustrates how the expansion of tourism-related activities has generated an 
increasingly important contribution of the accommodation and food service sector to Gross 
Domestic Product formation. 

The contribution of inbound and domestic tourism to Gross Domestic Product 
formation in the Republic of Moldova during 2015–2024 reflects the evolution of the tourism 
sector’s share in the national economy and reveals a general upward trend in its importance. 

During the 2015–2019 period, tourism’s contribution to Gross Domestic Product 
gradually increased from 1.1% to 1.5%, driven by the intensification of travel agency 
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activities, the rise in the number of foreign visitors, and the diversification of domestic 
tourism services. In 2020, under the impact of the COVID-19 pandemic, the sector 
experienced a sharp decline to 0.9%, caused by travel restrictions and the global decrease in 
tourism demand. After 2021, Moldovan tourism entered a phase of rapid recovery, supported 
by economic recovery policies, the promotion of domestic tourism, and the attraction of 
foreign visitors through digital marketing programs and international events. As a result, its 
contribution to Gross Domestic Product increased steadily, reaching 1.6% in 2022, 1.7% in 
2023, and 1.8% in 2024 — the highest level of the analyzed period. 

This positive dynamic confirms that inbound and domestic tourism are becoming an 
increasingly important pillar of the national economy, generating multiple multiplier effects 
such as stimulating investment, creating jobs (Table 1), enhancing the country’s image, and 
generating fiscal revenues. From this perspective, the tourism industry is considered an 
important driver of economic growth, showing a steady pace of development both in 
prosperous regions and in developing areas. At the same time, there is a reciprocal 
relationship between tourism and the economy, as high levels of household income and 
investments in tourism infrastructure can further stimulate the growth of this sector [14]. 

 

Table 1 
Evolution of the number of employees and average monthly wages in the accommodation 

and food service sector 
Indicator 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 

Number of 
employees engaged 
in accommodation 
and food service 
activities, persons. 

15832 16183 16560 17379 18343 14948 18015 16932 19918 22728 

Number of 
employees engaged 
in hotels and other 
accommodation 
facilities, persons. 

2025 2123 1837 1911 2060 1595 1502 1828 2233 2396 

Number of 
employees engaged 
in restaurants and 
other food service 
activities, persons. 

13808 14060 14723 15467 16284 13354 16513 15104 17685 20332 

Average monthly 
wage in 
accommodation and 
food service 
activities, MDL. 

3043.7 3331.3 3668.0 4248.5 4973 4920.2 5249.9 6320.5 7424.2 8907.2 

Average monthly 
wage of employees in 
hotels and other 
accommodation 
facilities, MDL. 

4164.6 4672.8 4861.8 5507.3 6053.6 6005.2 6782.6 8196.0 9 779,7 11224.1 

Average monthly 
wage of employees in 
restaurants and other 
food service 
activities, MDL. 

2846.8 3073.0 3471.3 4052,5 4807.9 4777.8 5107.0 6061.0 7096.8 8598.5 

Source: elaborated by the authors based on data from the National Bureau of Statistics [15]. 
 

The analysis of the data in Table 1 highlights a steady upward trend in both 
employment and remuneration within this sector, particularly in the most recent years of the 
analyzed period. The total number of employees increased from 15832 persons in 2015 to 
22728 persons in 2024, indicating an expansion of activities in the tourism and hospitality 
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industry, driven by the development of both domestic and inbound tourism. The visible 
growth after 2021 confirms the post-pandemic recovery of the sector and its consolidation 
as an important source of employment and social inclusion. 

At the same time, the average monthly wages increased significantly: in 
accommodation activities, from 4164.6 MDL in 2015 to 11224.1 MDL in 2024, and in food 
service activities, from 2846.8 MDL to 8598.5 MDL. This evolution reflects the growing 
demand for qualified labor, the professionalization of tourism services, and the improvement 
of living standards in tourist regions. 

Therefore, the data confirm that the development of inbound and domestic tourism 
has had a positive social impact, contributing to job creation and retention, including for 
young people and women, as well as to the increase of incomes and well-being among 
employees in the sector. 

Overall, tourism is consolidating its role as a source of sustainable socio-economic 
development, offering direct benefits to local communities and supporting social cohesion 
by diversifying employment opportunities and increasing household incomes. Strengthening 
this sector thus represents a strategic direction for sustainable development, capable of 
enhancing competitiveness and diversifying the economy of the Republic of Moldova. 

The simultaneous development of inbound and domestic tourism in the Republic of 
Moldova contributes not only to Gross Domestic Product growth and employment expansion 
but also to strengthening the country’s image as an emerging tourism destination in the 
region. The data presented in the previous figures—regarding the dynamics of foreign visitor 
arrivals, the evolution of domestic tourism, and the tourism sector’s contribution to Gross 
Domestic Product —allow for the construction of a coherent picture of this impact. 

The increase in domestic tourist flows plays an essential role in shaping a culture of 
hospitality and in the internal validation of tourist destinations. Residents traveling within 
the country become ambassadors of the national image through personal recommendations, 
online activity, and participation in local events. Domestic tourism thus serves to test and 
refine tourism products before their intensive promotion on international markets. 

Inbound tourism amplifies this effect by providing international exposure to the image 
of the Republic of Moldova. As the number of foreign visitors increases, so do reviews, 
photographs, and impressions shared on digital platforms, strengthening the country’s 
tourism brand visibility. Participation in wine festivals, cultural and gastronomic events, and 
heritage-themed tours creates memorable experiences that translate into positive 
perceptions of Moldova as an authentic and hospitable destination. This fact is also confirmed 
by the World Tourism Organization (UNWTO), according to which the Republic of Moldova 
ranked among the Top 10 European destinations with the best tourism performance in the 
first half of 2025, registering a 62% increase in international arrivals compared to 2019 [16]. 

Furthermore, the increase in revenues and investments in the tourism sector enables 
the modernization of accommodation, food service, and leisure infrastructure, contributing 
to the improvement of quality standards and the promotion of sustainable tourism.  

 

4. Discussion 
The research results confirm the hypothesis that domestic and inbound tourism act as 

two complementary pillars of sustainable development and of strengthening the image of 
the Republic of Moldova in the European context. The simultaneous growth of both segments 
after the pandemic period demonstrates a solid recovery and a maturation of the national 



 Domestic and inbound tourism as vectors of sustainable development and international image promotion… 83 

Journal of Social Sciences  December, 2025, Vol. 8 

tourism market. Compared with previous studies [7,9,10], here is clear evidence of a 
correlation between the intensification of tourism flows and the expansion of tourism’s 
contribution to Gross Domestic Product formation, employment, and the stimulation of 
related economic activities such as food services, transport, and cultural industries. 

In comparative terms, the results recorded in the Republic of Moldova follow the 
trends observed in other emerging economies, where domestic tourism has become a crisis-
mitigation instrument [2]. At the same time, the expansion of inbound tourism indicates a 
deeper integration into the international tourism circuit, confirming the statements of the 
[16] regarding the increasing competitiveness and visibility of the Republic of Moldova 
among the top European destinations. 

The interpretation of the results in the context of previous studies highlights a clear 
synergy between the economic, social, image-related, and ecological dimensions of tourism. 
From an economic perspective, the multiplier effects of inbound tourism are confirmed by 
the significant increase in salaries and employment in the hospitality sector. From a social 
perspective, domestic tourism contributes to fostering a culture of hospitality and to 
strengthening regional cohesion by encouraging the participation of local communities. From 
an image-building perspective, the interaction between domestic and foreign tourists 
transforms authentic local experiences into international image capital, contributing to the 
repositioning of the Republic of Moldova as an authentic, safe, and sustainable destination. 

However, the study also identifies certain limitations. The lack of an extensive 
database on domestic tourist mobility, the fragmentation of statistical information at the 
regional level, and the insufficient availability of service quality indicators may reduce the 
accuracy of estimates and hinder dynamic analysis. Moreover, external factors — such as 
regional geopolitical instability and climate change — can significantly influence tourist 
flows, requiring constant monitoring. 

Future research directions should include the analysis of the impact of digitalization 
and the green transition on tourist behavior, the integration of sustainability performance 
indicators (assessing how entities manage their environmental impact) into the evaluation of 
sectoral performance, and the development of an econometric forecasting model for 
domestic and inbound tourist flows. Strengthening interdisciplinary research and 
institutional cooperation between academia, the public sector, and private operators would 
allow for a more comprehensive approach to understanding the role of tourism in sustainable 
development and in the international promotion of the Republic of Moldova’s image. 

 

5. Conclusions 
The analysis of quantitative indicators and qualitative effects confirms that domestic 

and inbound tourism exert a direct, complex, and lasting impact on promoting the image of 
the Republic of Moldova both domestically and internationally. Domestic tourism stands out 
as a strategic component of sustainable development, contributing to the consolidation of 
national identity, the valorization of cultural and natural heritage, and the strengthening of 
local communities’ capacity to provide competitive tourism services. Through the direct 
involvement of the population in tourism activities, it stimulates entrepreneurial spirit, 
develops local infrastructure, and promotes social cohesion, reducing economic disparities 
between regions and reinforcing the sense of belonging to the national space. 

At the same time, inbound tourism transforms local experiences and values into 
international image capital, positioning the Republic of Moldova as an authentic, safe, and 
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sustainable destination. The steady increase in the flow of foreign visitors reflects the 
effectiveness of external promotion policies and the creation of a competitive tourism 
environment, which generates significant economic benefits through the attraction of 
investments, foreign currency resources, and cross-border partnerships. Thus, the Republic of 
Moldova asserts its visibility on the map of contemporary European tourism, gradually 
integrating into the network of internationally recognized destinations. 

Moreover, the growth of tourism’s contribution to the Gross Domestic Product, along 
with the increase in employment and income in the accommodation and food service sector, 
demonstrates the effectiveness of public policies and investments focused on infrastructure, 
digitalization, sustainability, and human resource professionalization. These developments 
highlight the maturation of the national tourism market and the transition from a quantitative 
to a qualitative and sustainable model of development. 

In conclusion, tourism is becoming a strategic driver of economic and social 
development, a key instrument for strengthening the positive image of the Republic of 
Moldova, and a platform for asserting the country’s cultural, natural, and identity values. The 
strategic and sustainable development of domestic and inbound tourism must remain a 
national priority, as it contributes not only to economic growth but also to enhancing the 
international reputation of the Republic of Moldova as a hospitable, responsible, and 
competitive destination within the European space. 
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	Abstract. The present study underscores the pedagogical significance of teaching idiomatic expressions in English as a Foreign Language (EFL) classroom—an aspect frequently overlooked or undervalued in language instruction. Some educators perceive idi...
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	Undoubtedly, idioms mirror the culture and identity of a language, yet they often pose a challenge when introduced to EFL learners. Prodromou highlights the “idiomatic paradox” [1], observing that while native speakers rely extensively on idioms in sp...
	The origins of most English idioms are often obscure. Many have emerged through literature, having first appeared in the works of writers such as Shakespeare, Sir Walter Scott, or Lewis Carroll, while others are rooted in biblical, legal, nautical, or...
	The rationale for focusing on the teaching of idioms lies in their central role in developing communicative competence. Figurative expressions enrich language, providing learners with more expressive and nuanced ways of conveying meaning. As D’Angelo ...
	Moreover, idioms contribute significantly to fluency and naturalness in communication. Learners who rely solely on literal vocabulary may produce grammatically correct sentences yet still sound unnatural. Teaching idioms therefore enhances not only le...
	In addition, idioms offer learners a deeper engagement with the sociocultural aspects of language. They often encapsulate the collective worldview, humor, and historical experience of a speech community. Expressions such as “spill the beans”, “bite th...
	Ultimately, the acquisition of idiomatic expressions is indispensable in EFL contexts. Overlooking this dimension would restrict learners’ ability to achieve native-like fluency and communicative competence. Certainly, learning idiomatic expressions e...
	To conclude, this article will define idioms and outline their principal taxonomies. It will then explore effective approaches to teaching idiomatic expressions to EFL learners, emphasizing strategies that enhance both comprehension and acquisition. F...
	2. Definitions of Idiom
	The term “idiom” has been defined in multiple ways across linguistic research, reflecting both its complexity and its central role in language. Broadly speaking, an idiom is “a group of words whose meaning considered as a unit is different from the me...
	In linguistic terms, idioms are commonly described as fixed or semi-fixed expressions used in a figurative rather than a literal sense. They often appear to have arbitrary meanings that cannot be easily deduced from their individual components. For ex...
	However, more recent studies suggest that idioms are not entirely arbitrary. Many of them are explainable and exhibit an underlying conceptual motivation grounded in metaphor, culture, or shared experience. This perspective highlights that idioms, whi...
	R. J. Alexander defines idioms as “multi-word units which have to be learned as a whole, along with associated sociolinguistic, cultural, and pragmatic rules of use” [8]. Similarly, Grant and Bauer propose the broader term multi-word units to encompas...
	John Saeed offers another perspective, viewing idioms as expressions in which “words collocated together happen to become fossilized, becoming fixed over time”.
	According to Simpson and Mendis, an idiom is “a group of words that occur in a more or less fixed phrase whose overall meaning cannot be predicted by analyzing the meaning of its constituent parts” [10]. This widely accepted definition captures the es...
	The variety of existing definitions underscores the difficulty of providing a single, precise description of what constitutes an idiom. Some definitions emphasize form and fixedness, while others highlight meaning, cultural context, or usage. Given th...
	3. Classifications of Idioms
	Over the years, numerous attempts have been made to classify idioms, reflecting the complexity and richness of these figurative language units. While no single taxonomy has gained universal acceptance, several frameworks stand out as particularly comp...
	Prodromou [11] classifies idioms into 4 types based on a combination of their form and meaning. His taxonomy includes:
	A. Formulae, which include prepositional phrases (e.g. at home) and transparent bi-/trinominals (e.g. bed and breakfast).
	B. Collocations (e.g. sun+rise).
	C. Phrasal verbs (e.g. to turn around = radically change one’s mind).
	D. Cultural idioms which include “colourful binominals” (e.g. chalk and cheese) or “trinominals” (e.g. lock, stock, and barrel = including all or every part of something), metaphors and figurative expressions (e.g. fight fire with fire = to use the sa...
	Types A-C are considered formulaic while type D is idiomatic. Formulaic idioms are frequent in use, less opaque in meaning, and fixed in form. Idiomatic phraseological expressions, however, are infrequent in use, opaque in meaning, and can be creative...
	Similarly, Cacciari and Glucksberg [12] identify three types of idioms according to their transparency: opaque (e.g. kick the bucket), transparent (e.g. spill the beans = to divulge a secret) and quasi-metaphorical which lie between the two extremes. ...
	A slightly different perspective is offered by Nunberg [13], who distinguishes idioms according to the degree of semantic decomposability—that is, whether the literal meanings of the components contribute to the overall interpretation. Building on Nun...
	1. Normally decomposable idioms, where one component is used literally (e.g. pop the question = “to propose marriage”);
	2. Abnormally decomposable idioms, where parts can be metaphorically mapped (e.g. pass the buck = “to shift responsibility”); and
	3. Non-decomposable idioms, where the meaning cannot be derived from any of the individual words (e.g. chew the fat = “to chat casually”).
	In addition, another taxonomy distinguishes between pure idioms (e.g. spill the beans = to tell people secret information), binomial idioms (e.g. heart-to-heart = a candid conversation between two people), partial idioms (e.g. when in Rome), and prepo...
	Some English idioms seem to be lexically flexible (e.g. button your lip can be changed to fasten your lips), others seem to be lexically frozen (e.g. kick the bucket cannot be changed to kick the pail or punt the bucket). Some idiomatic phrases are li...
	Furthermore, Mueller and Gibbs [16] observe that idioms which are literally well-formed (e.g. hit the books, ring a bell) are processed faster than ill-formed idioms (e.g. swallow one’s pride). This finding suggests that the degree of syntactic and se...
	From a cognitive-linguistic standpoint, idioms may also be viewed as conceptual metaphors that reflect how speakers structure their understanding of the world. For instance, expressions like time is money or life is a journey are grounded in metaphori...
	Moreover, idioms differ in their pragmatic and stylistic functions. Some are highly colloquial (to spill the beans), while others are formal (to break new ground). Certain idioms serve as discourse markers (to make a long story short), while others fu...
	In light of these diverse classifications, it becomes evident that idioms are far more than decorative linguistic features; they are multi-layered expressions of thought, culture, and identity. Therefore, their systematic inclusion in EFL curricula is...
	4. Challenges in Teaching and Learning Idioms
	Despite their undeniable importance in achieving communicative competence, idiomatic expressions remain one of the most challenging aspects of English language acquisition for EFL learners. Their figurative nature, cultural specificity, and syntactic ...
	A major obstacle in idiom comprehension lies in their semantic opacity. Learners tend to approach new vocabulary analytically, attempting to decode meaning word by word. However, idioms such as kick the bucket or bite the dust resist compositional int...
	Furthermore, idioms are deeply embedded in the cultural fabric of a language. As Fernando and Flavell [19] note, idiomatic competence is not merely linguistic but also cultural, requiring knowledge of historical events, literary references, customs, a...
	Another key difficulty involves contextual and pragmatic appropriateness. Idioms vary in formality, frequency, and situational use. For instance, while to hit the sack (go to bed) is common in informal conversation, it would be inappropriate in academ...
	Moreover, the unpredictable frequency and non-systematic distribution of idioms in input make them difficult to acquire incidentally. Unlike grammatical structures, idioms appear sporadically in texts and conversations. Teachers often overlook them in...
	Psycholinguistic studies also suggest that idiom comprehension relies heavily on familiarity and exposure. Learners process familiar idioms holistically, whereas unfamiliar ones require analytical decoding, increasing cognitive load and slowing compre...
	Finally, instructional challenges must also be acknowledged. Many teachers feel uncertain about how to integrate idioms into their lessons systematically. Traditional textbooks may provide lists of idioms without context, discouraging active usage. In...
	In summary, the acquisition of idiomatic expressions represents a multifaceted challenge that encompasses semantic, cultural, pragmatic, and pedagogical dimensions. To overcome these barriers, instruction must combine explicit explanation, contextuali...
	5. Strategies for Enhancing Learners’ Idiom Comprehension and Acquisition
	Dialogues provide EFL learners with valuable opportunities to practice oral skills in a safe, controlled setting before applying them in authentic, real-world contexts. In particular, working in pairs or groups through everyday role-plays proves to be...
	Nunan points out that role-plays are excellent activities for enhancing learners’ speaking abilities within the relatively safe environment of the classroom before they must perform in real-life contexts [21]. Therefore, dialogue writing and role-play...
	Recent linguistic research also underscores that idioms are not arbitrary; rather, they are conceptually motivated components of language. Consequently, instead of relying on rote memorization—a method often perceived as tedious and ineffective—teache...
	For instance, the idiomatic expressions "lend someone a hand", "try your hand at something" and "have your hands tied" all relate to the concept of performing an action, since the hand symbolizes effort and control in human activity. Similarly, idioms...
	Moreover, many idiomatic expressions emerge from everyday experiences and natural phenomena. For example, idioms such as under the weather (“feeling unwell”), break the ice (“to start a friendly conversation”), and spill the beans (“to reveal a secret...
	Chen and Lai [22] emphasize that exposure to authentic language input plays a vital role in idiom acquisition. They encourage learners to listen to the news, watch television programs, and read various materials that naturally incorporate idiomatic la...
	In addition to these comprehension strategies, Cooper [23] proposes sixteen practical teaching techniques that make idiom learning interactive and memorable. These include:
	1) Choosing Idioms - It is essential to find those that are frequently encountered in everyday situations.
	2) Discussing Idioms to activate prior knowledge and spark curiosity.
	3) Defining Idioms - After the initial discussion, the teacher should “present the new idiom within the larger context of a short paragraph or a dialogue” [23, p. 262].
	4) Dividing Idioms into Categories - “Dividing idioms into thematic categories will make them easier to learn, for the student can study them as groups composed of elements that have common features rather than as lists of unrelated expressions to be ...
	5) Drawing Idioms to visualize the relationship between literal and figurative meanings.
	6) Dramatizing Idioms through skits or charades, where students act out literal meanings and guess figurative ones.
	7) Retelling Exercise, in which students recreate a story using as many idioms as possible.
	8) Add-on Story - The teacher starts the narrative by using one of the idioms written on the board, after which each student adds a sentence including one of the idioms.
	9) Discuss Idioms from Newspaper Comic Strips - Each student selects a comic strip containing an idiomatic expression. These are then written down on the board and discussed.
	10) Idioms in Cartoons - The teacher collects samples where the literal meaning and the figurative meaning are used to achieve humorous situations and discusses it with the students.
	11) Idioms from TV Shows or films, showing authentic usage.
	12) Paragraph Completion exercises using contextual clues to insert the correct idiom.
	13) Interview Classmates or Native Speakers, to learn idioms in authentic social contexts.
	14) Idiom-of-the-Day Mobile or displays for continuous exposure.
	15) Idiom Board Game - The suggestion is that students create a game using idiomatic expressions and clues connected to their meaning. For instance, “How do you say you’re really happy? Hint: You’re high in the air! Answer: I’m in seventh heaven or I’...
	16) Idiom Jazz Chants and rhythm-based activities for repetition and memory.
	Beyond classroom activities, ongoing exposure to authentic input remains essential. As Ambrose notes, newspapers, magazines, radio programs, television shows, and films provide abundant examples of idiomatic language. Furthermore, understanding the or...
	To summarize, a balanced pedagogical approach that combines contextualized practice, conceptual understanding, and authentic exposure allows learners not only to recognize idioms but also to use them confidently and appropriately in communication. By ...
	6. Teaching Idioms to Beginners, Intermediate and Advanced Learners
	Teaching English idioms effectively requires tailoring strategies to learners’ proficiency levels, since beginners, intermediate, and advanced students have distinct needs, prior knowledge, and cognitive skills [24]. Consequently, instruction must be ...
	For beginners, idioms should be introduced thematically. For instance, if the lesson focuses on food, teachers might select a set of food-related idioms such as You’re a peach!, Easy as pie, or To have bigger fish to fry. Once a theme is chosen, learn...
	For intermediate learners, some idioms may already be familiar, but their idiomatic repertoire can still be expanded. At this stage, authentic materials such as songs provide a memorable and engaging context for learning new expressions. For instance,...
	Advanced learners often already know many common idioms, so instruction can focus on lexical enrichment and cultural awareness. Activities such as idiom research projects, comparative studies of idiomatic equivalents in students’ native languages, or ...
	Regardless of proficiency level, several overarching strategies enhance idiom learning effectively.
	Firstly, teaching idioms in categories based on topics, themes, or linguistic structures helps organize vocabulary meaningfully. Secondly, visual aids such as pictures, drawings, and flashcards can reinforce meaning, while body language, facial expres...
	By integrating thematic presentation, interactive practice, and authentic exposure, teachers can facilitate not only understanding but also confident usage of idioms. When these strategies are applied consistently, idiom learning becomes not only effe...
	7. Conclusions
	To summarize, teaching idiomatic expressions to EFL learners is an essential component of English language instruction. Indeed, it is not sufficient to teach only the literal meanings of idioms; learners must also understand how to use them appropriat...
	Moreover, idiom acquisition requires learners to move beyond word-by-word translation and integrate figurative meaning into their understanding. This process encourages cognitive flexibility and strengthens inferencing skills, as students learn to rec...
	Furthermore, a solid command of idioms significantly contributes to fluency, comprehension, and vocabulary expansion. By engaging with idioms in context—through dialogues, songs, literature, and multimedia—students can internalize expressions naturall...
	In addition, developing idiomatic competence promotes intercultural understanding. Many idiomatic expressions carry cultural, historical, or social connotations unique to English-speaking communities. By understanding these subtleties, learners not on...
	Finally, idioms are more than mere linguistic ornaments—they are markers of fluency, sophistication, and communicative confidence. For EFL learners, a strong knowledge of idiomatic expressions is a gateway to achieving higher proficiency levels and au...
	Moreover, it is important to emphasize that idiom instruction should be continuous and integrated across all language skills. Repeated exposure, varied practice, and the use of authentic materials ensure that learners not only recognize idioms passive...
	Conflicts of Interest: The authors declare no conflict of interest.
	References
	1. Prodromou, L. Idiomaticity and the non-native speaker. English Today 2003, 19(2), pp. 42 – 48.
	2. English Idioms. Available online: http://www.sky-net-eye.com/eng/ english/idioms/idiom-articles/English-idioms (accessed on 20 October 2025)
	3. D’Angelo Bromley, K. Teaching Idioms. The Reading Teacher 1984, 38 (3), pp. 272 – 276.
	4. Ovando, J.; Collier, V. Bilingual and ESL Classrooms: Teaching in Multicultural Contexts. McGraw-Hill, New York, USA, 1985, 354 p.
	5. Ambrose, J. Why idioms are important for English language learners. Mikolaiv State Pedagogical University, 2008, 180 p.
	6. Fromkin, V.; Rodman, R.; Hyms, N. An introduction to language. Heinle Thomson Corporation, USA, 2003, 620 p.
	7. Cambridge Dictionary. Available online: https://dictionary.cambridge.org/dictionary/english/idiom) (accessed on 20 October 2025).
	8. Alexander, R. J. Problems in understanding and teaching idiomaticity in English. Anglistik und englischunterricht 1987, 32(2), pp. 105-122.
	9. Grant, L.; Bauer, L. Criteria for re-defining idioms: Are we barking up the wrong tree? Applied Linguistics 2004, 25, pp. 83-61.
	10. Simpson, R.; Mendis, D. A corpus-based study of idioms in academic speech. TESOL Quarterly 2003, 37(3), pp. 419-441.
	11. Prodromou, L. You see, it's sort of tricky for the L2-user' the puzzle of idiomaticity in English as a Lingua Franca. PhD thesis, University of Nottingham, 2005. Available online: http://eprints.nottingham.ac.uk/11180/1/423643.pdf (accessed on 17 ...
	12. Cacciari, C.; Glucksberg, S. Understanding idiomatic expressions: The contribution of word meanings. In Understanding word and sentence, Simpson, G.B. ed., Elsevier Science Publishers B.V., North Holland, 1991, pp. 217-240.
	13. Nunberg, G. The pragmatics of reference. Indiana University Linguistics Club, Berkeley, CA, 1978, 188 p.
	14. Gibbs, R. W.; Nayak, N. Psycholinguistic studies on the syntactic behavior of idioms. Cognitive Psychology 1989, 21, pp. 100 -138.
	15. What Is an Idiom? Definition and Examples. Available online:
	https://www.grammarly.com/blog/idiom/#:~:text=An%20idiom%20is%20a%20type,which%20means%20%E2%80%9Cpeculiar%20phraseology.%E2%80%9D) (accessed on 18 October 2025)
	16. Mueller, R.; Gibbs, R. Processing idioms with multiple meanings. Journal of Psycholinguistic Research 1987, 16, pp. 63-81.
	17. Laflin, S. Something to crow about: a concise collection of American English idioms for everyday use. United States Information Agency, Washington D.C., USA, 1996, 94 p.
	18. Rizq, W. Teaching English Idioms to L2 Learners: ESL Teachers' Perspective. St. Cloud State University, 2015.
	19. Fernando, C.; Flavell, R. On idiom: Critical views and perspectives. Exeter Linguistic Studies, University of Exeter, UK, 1981, 94 p.
	20. Cieślicka, A. Literal salience in on-line processing of idiomatic expressions by second language learners. Second Language Research 2006, 22(2), pp. 115–144.
	21. Nunan, D. Practical English language teaching. McGraw Hill, New York, USA, 2003, 342 p.
	22. Chen, Y.; Lai, H. Teaching English Idioms as Metaphors through Cognitive-Oriented Methods: A Case in an AFL Writing Class. English Language Teaching 2013, 6(6), pp. 13-20.
	23. Cooper, C. Teaching Idioms. Foreign Language Annals 1998, 31(2), pp. 255 – 266.
	25. 20 English Idioms in Popular Songs with Definitions, Examples and Audio. Available online: https://www.fluentu.com/blog/english/idioms-in-songs/ (accessed on 19 October 2025)
	26. How can ESL teachers help students master idiomatic expressions in English? Available online: https://www.linkedin.com/advice/1/how-can-esl-teachers-help-students-master-idiomatic-expressions (accessed on 19 October 2025)

